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Journey from
awareness to buy-in

This expansive omnichannel partnership with Pivot Bio
displays the journey from a relatively new brand launching
a new product to one of the most well-known brands

in biologicals.

Challenge

A Smarter Product Launch. Use customer and
industry insights to build a unique go-to-market
strategy. Use an integrated mix of engaging
touchpoints to drive awareness and customer
acquisition through the voice of a trusted journalist
and real-life Pivot Bio customer, Andrew McCrea.
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Developed customer and prospect maps based on Farm
Journal's Trusted Intelligence platform and conducted
gualitative and quantitative research to develop audience
insights and creative inputs. Developed several creative
approaches through Farm Journal Studios, including original
creative platforms with Andrew McCrea as host, and deployed
an omnimedia promotional approach, including print,
broadcast, digital and programmatic activations.

Outcome

Over two years, product awareness increased among the
target audience from 7% to 64%. By the end of year three,
15% of all customer acquisitions were attributable to
Farm Journal executions.

Meet The Nitrogen That Won't

Proof of Pivot Bio PROVEN™
R Leave You — Rain or Shine.

AGKWEB | Daily

SPoNsORED seCTION:

FARM/.2JOURNAL



